'Dr. Derek Bryce has been involved with research and teaching at Strathclyde since 2008. His
first degree was in History, from the University of Calgary (1991) after which he embarked
on a career in the corporate travel management sector, working for a range of multinational
and local businesses in the UK and Canada, including American Express and Jarvis-Woodside.
He returned to academic life in 2003, gaining a MSc in Tourism from the University of
Strathclyde, MRes in Business Management and a PhD in Cultural Studies from Glasgow
Caledonian University. He brings historically informed perspectives to his teaching and
research in the Marketing domain, where his contextual focus is on Cultural Heritage,
Destinations and Tourism'.

«O Ap. Derek Bryce aoyoAeitatl pe Tnv £peuva kot tn dtdackaAia oto Strathclyde amno to
2008. To mpwTto Tou Trtuyio Ntav otnv lotopia, and to Maveniotruto tou KaAykopt (1991)
LETA TO Omoio £eKivnoe Ula KOPLEPO OTOV TOHUEQ SLOXELPLONG ETALPLIKWY TAELSLWY,
£pyalOEVOC YLa LA OELPA TIOAUEBVLKWYV KAL TOTILKEG ETLXELPNOELG 0TO Hvwpévo Baoilelo
kot Tov Kavada, cupneplthapfavopévwy twv American Express kat Jarvis-Woodside.
EnéotpePe otnv akadnuaikn {wn to 2003, anoktwvtag MSc otov Touplopo amnod To
MavemnothpLo tou Strathclyde, MRes otn Awoiknon Emyelprioswv kat SL6AKTOPLKO OTLG
MoAltloTikéG IoubEC amod to Glasgow Caledonian University. O€pvel LOTOPIKA
TEKUNPLWHEVEG TIPOOTITIKEG 0TN SIOAoKAALN KaL TNV £PEUVA TOU GTOV TOUEX TOU MAPKETLVYK,
OToU Ta oUUdPAlOUEVA ETILKEVIPWVOVTAL 0TV MoALtioTik KAnpovopld, toug Mpooplopoug
KoLt Tov ToupLlopo».



